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Multimedia computer system 2 3 4 Pentium® 4 processor (or equivalent) 3.20GHz, 800MHz,
512K cache, 1 GB DDR RAM, 17” CTL, LCD flat panel color
display, integrated video graphics card, (2) 80GB hard
drives, 1.44MB 3.5 inch floppy drive, USB 2-button optical
mouse with scroll, integrated (10/100/1000) network card,
DVD+R, DVD writer 52X CD ROM, integrated sound blaster
compatible, speakers w/headphones. Internet accessible.

DVD player 1 1 1 Multimedia.

Digital video camcorder

w/remote microphone 1 2 2 Multimedia.

Professional movie camera

w/built-in and remote 2 2 3 Multimedia.

microphone (Optional)

Printer, color laser 1 1 1 Desktop Publishing and Multimedia—Color laser or
printer/fax/copier/scanner combination.

S-VHS (editing VCR) 1 1 1 Multimedia.

Video conferencing camera 1 1 1 Multimedia.

Software (not included in 20 25 30 | Desktop Publishing: MicroSoft Office Suite, Corel

equipment total)--Latest WordPerfect Office Suite, lllustrator, FrontPage, Adobe

version, appropriate to courses InDesign CS, Macromedia, or equivalents, etc.

being taught. Cost varies with Multimedia: MicroSoft Office Suite, Corel WordPerfect

computer lab size and Office Suite, FrontPage, Dreamweaver, Adobe Studio MX,

configuration. Brand names HyperStudio, Adobe Premiere, Adobe Digital Video Suite, or

shown are examples only. equivalents, etc.

All specifications listed are minimums. A greater (higher) value is encouraged and approved. If newer technology
has emerged since these standards were revised, please consider purchasing the newest model available.
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